QUENTIN COTILLARD

Creator of Digital Experiences
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§ SportsBiz

Project Type

Saas platform optimizing sponsorship spend

Industry
Sports Marketing

SportsBiz is an Al software platform providing
solutions that transform the way corporations
optimize their $100B annual spend on athletes,
teams, leagues, associations, stadiums, venues
and events.

| lead UlI/UX with a hands on approach.

As an early-stage startup, we're in the dynamic
process of crafting our strategy on the fly. We're
diligently navigating the delicate equilibrium
between the urgency to meet immediate

deliverables and the essential investment required

to establish a robust long-term foundation. Our

focus is on developing a scalable design system,

Instituting effective processes, and fostering a
shift in mindset towards relying on research and
user testing, as opposed to relying solely on
Instinctual judgments.

TV Analysis

Ad Exposure Compare Events

Assets

Audio Mentions

Filters

Networks

Physical Signage 4/12 BRSNS

Graphic Superimposition 4/12 ©

CBS X TGC X

Rounds

R1X R2X R3X R4X

Hours

H1X H2X H3X H4X HS5X

Event FC CINCINNATIMLS w
DeepScore Recommendations
Physical Signage 1O Graphic Superimposition @ Audio Mentions @
§593K S593K §$593K
Value Generated Value Generated Value Generated

Data Points

Asset

Executive Interview A @
Hole Flag Q @

Title Sponsor Name A
Network Title Sponsor Logo A @
Leaderboard A
Event Logo —_—
Caddie Bib A @
Tee Marker A

== = ==

nnnnnnnnnnnnn

L Set up notilications Last updated 2 hours ago

Total Value Generated

$593K

§Value x Average $ Value (All Rounds) X Network X Round x

Average $ Value

$ Value (All Rounds)
$135,693 $533 TGC
$135,693 $533 TGC

Click to view media
$135,693 $533 TGC

$135,693 §533 TGC
$135,693 $§533 TGC
$135,693 §533 TGC
$135,693 $§533 TGC
$135,693 §533 TGC

R1

R1

R1

R1

R1

R1

R1

R1


https://www.sportsbiz.com

Q SpOl"tSBIZ Continued

Creative tool to assess
design and placement
of in-venue sighage

Signage 360°

s  Broadcast Insights e Live Insights © Signage Lab 2} . FRETRALL (GRS i v sas bl
- % RS i ) - . ERaET e N 7 Wi
bt b | " re .-4 ] |!.tf.i ,. .:: .:: '.‘Eﬁ,h AR Faioecde g Tels: o e

Signage 360 Product

-l T »
L T
-

QL

To enhance the accessibility of data, we have
Ingeniously transformed the interaction with
advertising performance data around stadiums
Into a gamified experience. By reconstructing 3D
models of sports venues, we've made signage
Interactive, allowing users to seamlessly explore
iInformation as though they were physically
present in the stadium.

Taking our innovation a step further, our product
utilizes artificial intelligence to generate optimal
branded advertisements tailored to the selected
signage location and various other factors.

3 T

Upload Ad Signage Collection

Filter TV Audience Live Spectator Product Placement

Drag file below or click to select file for upload.



§ SpOrtSBIZ Continued

Signage 360° Product

We transformed the product from a browser-
based 3D rendering experience using ThreedS,
which had limited graphics capabillities, to a pixel
streaming approach with Unreal Engine, providing
a much more immersive and realistic feeling of
being present in an actual stadium.

Dollar Value
Duration
Impressions

DeepScore™

==L EMPOWER

+ 59,802
36 Sec
+ 1

4+ 45

h_‘

59%

200%

57%

13%

h End Zone Rotating 2

4 515,630
¥ 12 Sec
+ 7

+ 40
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Project Type
Web video

Industry
NGO

Scope

| worked with Doctors of the World to craft a
30 second infomerical script as part of a
global campaign to promote hope and
defend health as a universal right. The piece
plays on negative idioms such as “we can’t
cure all the misery in the world” to state
nothing is set in stone and everyone can
contribute to change.



https://vimeo.com/308578407

/-(/ADIT

VENEESIRES

Project Type
Magazine Print Ads

Industry

Venture Capital -

Scope
| created a series of print ads to be ran in
wealthy car enthusiast magazines inviting
their readers to invest in the world’s top
private companies. | created a total of 4
ads.




Google

Make Sales.

Jsle Commerce Search -

Project Type

Promotional Video

Go: gle commerce search
‘ search results

Industry
Technology

Scope
Video promoting the Google Search - S EEEE R Ry F 7]
Solutions for business



sa Pl X

Project Type:

Presentation look and feel

Industry

Social Media Influencers Solution

Scope

Pixlee was seeking a new
presentation style properly
representing brand - visually and
ideologically. | designed a new
universal template to be used by
the entire Pixlee team but most
importantly sales. Once the
presentation style and template
were approved, | worked closely

with their marketing team to solve

challenges and create content to
better tell their story.

SHOPPERS WILL
REWARD
BRANDS THAT
EFFECTIVELY
USE POSITIVE
CUSTOMER
SENTIMENT AT
EVERY STAGE
OF THE GLOBAL
CUSTOMER
JOURNEY.

INCLUSIVITY

Content reflects a diverse group of

real, happy customers

RELEVANCY

Brand content is authentic and

relatable, across the globe

Creative reflects the same
customer-centric voice in every

channel

WALLETSHARE IS NO LONGER DRIVEN
BY BRANDS, BUT THE POSITIVE
SENTIMENT OF THEIR CUSTOMERS.

11
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unsungheroes.medecinsdumonde.org

Project Type

Campaign microsite

UNSUNG HEROES

Industry UNSUNG HEROES
NGO

Architecture Challenge

Design and develop a website to establish a digital
presence and raise awareness for the upcoming Unsung
Heroes photography exhibition, shedding light on global
Issues of violence against women.

Platforms and Integration
WordPress, ThreedS 3D framework



http://unsungheroes.medecinsdumonde.org

@ analogix

Bring Vision to life

www.analogix.com

Project Type

Rebranding (logo + style guide),
Web Strategy, Design and Development
Product Catalogue

Industry

Semiconductor

Challenge

We established a robust product architecture for effortless
navigation, assisting visitors in finding the right product for their
specific needs. This design is integrated into both the product
page (http://www.analogix.com/en/products/display-converters-
adapters/anx9833) and the visual product selector (http://
www.analogix.com/en/products/product_selector). The URL
structure reflects the product taxonomy and classification for
improved SEQO. The website is multilingual, catering to both
English and Chinese users.

Platforms and Integration

Drupal CMS
MailChimp
AKAMAI CDN for unrestricted access in the Chinese market

Connect.
Play.
Experience.

Powering the world's most
innovativie displays

Wiesy Procducls

ﬂqu Sy T S ———

Driving the Most

Powerful VR
Headsets
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&) spectra

laboratories

www.Spectra-labs.com

Project Type

Welbsite redesign
CMS solution
Medical tests directory

Industry

Clinical laboratory

Challenge

Revamping and modernizing an outdated website on
Drupal 6, creating a searchable test repository with
version control tailored for regulatory purposes.

Platforms and Integration

Drupal
MVC CakePHP

~Spectra Testing Services _. -
nw‘:’l ] H';l.'d:'.r.n-h:-.lll

..;-,-.'«F"-E. -

Search for A Test

= H
* g Experience The Difference

Fﬁﬁ:llr.-; @ ful aray of ranal testing Sendees
Erplien Car Lall + -

Going Beyond The Test Results

) spectra kiosk



http://www.spectra-labs.com

nationalgrid
partners

Project Type

Corporate Site

nationalgrid
1Eriners

I n d UStry ["laltmnalgnd - . . ., peome pomteouo panr . !
Finance - "‘E'-.'- R
Challenge

Create an engaging experience with a highly dynamic
website using scrollytelling story to better illustrate NGP’s
mission.

It takes ehéféy
to change the world.

ﬂﬂﬂﬂﬂﬂ

.-We invest in the
) potentig! c_)f energy.

We invest in the
- 4 potential of energy.

Platforms and Integration
WordPress, ThreedS 3D framework
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Emerson
Collective WorkinEd

Project Type

Online solution solving the national teacher shortage

Job Details

Grade levels Select all ~

— Location Extend miles radius — School District -

-—-. Elementary California €  Arizona §) Nevada £ Oreg « ﬂ Los Angeles County.. €0  San Diego Uni... €3

_ I® Middle School

‘You can select up to 5 locations per search

1B High School

I n d u Stry ~I® Grade not specified

Subjects Select all ~

District name - Locations |- Vacancies Tags

Fa RWVSD Cell &

School Title Location Subject Grade Start Date

Foundation

Unknown Teacher San Anselmo, CA . Math, Science Elementary Unknown % Bonus

I Arts

Drake Education Specialist  Bay, CA Unknown High School 2023-24 ~ PoolJob

I Career and Technical Education

WorkInEd is your go-to hub for nationwide teaching M Engish  Language Arts
positions! | played a key role in developing an early : mm——
prototype and a functional user testing app with the PEp—
research team. Our data includes current teaching e
vacancies from public schools across the country, I special Education
providing a dynamic snapshot of the teacher job market. o
Utilize different views and filters to find jolbs of interest: B sibjct it specfiad
Map View: Zoom and click clusters to see job numbers -

in different areas. -

List View: Search by location and adjust the mile radius :: P
to view job listings by district. RS
Filters: Customize your search with grade, subject, and

hiring timeline filters. For example, toggle "high school”

and "science” to see only high school science roles.

Explore and find your ideal teaching position!roles.

Tamalpais High Bilingual Teacher Big Horn, CA& French, English Unknown Apr st 2023

MNovato Teacher Marin County, CA English literature High School 2023-24 $ Bonus

Western Wyoming 5D San Anselmo, CA - Larkspur, CA... n

Bolinas, CA - Fairfax, CA - 5an Ferna..

Albany City Unified

Round Valley Jeint Elementary Movato, CA - San Rafael, CA

Lang school narme with a lot of wo.. Mill Walley, CA - Corte Madera, CA..

Peninsula 5D San Anselmo, CA - Larkspur, CA...

South Kitsap High School Movato, CA - San Rafael, CA

Marcus Whitrman Middle School Bolinas, CA - Fairfax, CA - 5an Ferna..

John Sedgwick Middle School San Anselmo, CA - Larkspur, CAL.

Hiring timeline ~


https://workined.org/map

3CLICK

Project Type

Startup Fund Raising
Product Strategy
Application Development

Industry
SaaS

Architecture Challenge

3Click Ink emerged as a cutting-edge Software as a
Service (SaaS) solution meticulously crafted to
streamline the oversight of point-of-sale (POS) material
production and distribution. Its primary objective is to
curtail the environmental impact resulting from the
surplus of unused materials.

Platforms and Integration
CakePHP MVC Framework

Introducing

Xlick

Take the guesswork out of POS

o/
and reduce your costs by 25-40%
wWhen you undéerstand demand. you make better PO supply
decisions. JUlick Ink software in the cloud brings point-of-sale
mearchandising and display into the digital age, for demand-based
visibility —and none of the wasta.
Request a demo

@ © ® ®

Pre-Ordering Forecasting Reporting Accounts iterns Team Addresses Easy Settings

Forget everything you know about forecasting

Mana 2012 Superior Warehouse ~

Grand Total: | 2 £310.20 |

[Ty 4% T Eeporis Hilp Ink E

“Ink

2
Qty Total Distributor #Acct
10 $141.00 ABPomona 7 5
0 $0.00  Ace BevCo -CA (Los Angeles) 7 ] a
== Cade
5 $70.50  Allied BEV Inc.- CA (Sylmar) g 3
Mana Poster 2012
(o 0 1
Mana Poster 2012
dino) ]
Unit price $14.10 Quantity: 19 Cost: $267.90
: ;] 4
Code mp2012
E = = Description H) 6 7
We're not in business to sell yo =
Date Available December 31, 2011

Segments All Other Off Premise, All Other On Premise, Chain,

Hisparic VIP On-Pramise —

T T 5

0 $0.00 Ace Bev Co -CA (Los Angeles) -5’_3, =]

5 $70.50 Allied BEV Inc.- CA (Sylmar) 3
Mana Standee 2012

$70.50
000 ABPomona ] 5
$0.00  Ace BevCo -CA (Los Angeles) 7] ]

L Talala] Allied APV by - T8 (Shilmar




errari

Project Type

Web Strategy, Design and Development
CRM Development
Ticketing Solution

Industry

Automotive

Challenge

Ferrari North America approached us to create a dynamic web
platform for the Ferrari Challenge racing series. Our task:
design a marketing engine, registration system, and e-
commerce solution. With a tight deadline of three months, we
delivered on time and exceeded expectations!

Platforms and Integration
CakePHP MVC Framework

Ferrari

e ..-" I-r"'."

vays to participate in the Ferrar

F wrai're ot 3 Ariver
YU e 10T 3 j 5

Homestead Daily Schedule Now
Available

National Television Broadcast of
2000 Series

Fata Crowned 2008 Champion

Subscribe to Ferrari f__|'|a||u':ngr:- Mews & |_||:--:Ia: BE:

Ferrari Racing Days

F430 Challenge

| Learn More

MNext Ferran Challenge Event: March 20-22 ar Hom

F430 Bulletins
New T-Car Rule for 2000 Season

New Private Coaches Bnle for
2004 Season

Season Entry Package and Drivers
Orientation

rirst Name W Lasthame_Jlemai e

Back to FerrariChallenge.com

Historic Chal

Historic Bulleti

Pr
Bx

2C

Ax

i

Ferrari

Select Your Races

Driver Coach
B 1have a registered and approved driver coach for the season.

—

A TORG. o




StubHub!

Project Type

Self Served Online Ad Creation and Deployment Solution
UI/UX, Design

Industry

Online ticket exchange and resale

Challenge

Develop a user-friendly online platform empowering affiliates to
effortlessly generate customized banner ads for optimal
website monetization. The tool allows affiliates to choose from
a range of existing ads, links, and landing pages, facilitating
easy duplication and modification to suit their specific website
and audience needs.

StubHub !Affmates

3 Log in to your accounts

Make Money Advertising StubHub
JOIN NOW >

A

s‘"h H UI] ! Affiliates

Account Settings | Contact
B Logged in as Joe Affiliate Log out

How it Works o s — I | -
With just a little effort, you can eam a lot of money in the StubHub Affiliate Program. B sicome IR un Rt

Simply pick which StubHub ads you want to run, and post them to your site.

Choose your Ad

Generate Sales

Get Paid

Big 1.

€ Select a Category

Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod tempor incididunt
r'|'1 E!dﬂ labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco

laboris nisi ut aliquip ex ea commodo consequat.

€» select an Event € select an Event

Middl

[ College Basketball

lv] [ceneral stuonub [¥]  [Genera Stubnup [¥]

Ld ©r © ciick Ads to Enlarge and Grab URL

All Ads

160 x 600

120 x 600

300 x 250

728 x 90

g

275 x 300

180 x 150

178 x 220

120 x 240

234 x 60

brands are the progerty of the 430 x 600

VIEWING ALL ADS:




CASE STUDIES




6 Credit Direct

Brand Positioning
Brand Messaging
Brand Strategy
Logo and Brand Redesign
Web Design and Development
SEO
Paid and Earned Media

23



6 Credit Direct =l EVATE O A T

The challenge The Brand had a dated look and communicated the
wrong first impression to its targeted audience. Credit Direct internal
management of its Facelbook account was not driving results. The
website produced limited business, with minimal SEO consideration
and ranking on search results.

The solution \We began with a brand rebranding and then moved to
an evaluation of the company’s online presence: SEO, SEM, Social
and Web. We identified three buyer personas to shape all marketing
campaign elements. The website was completely overhauled to
match a new brand, user experience, improved SEO and
performance. New site architecture, backlinking and pages were
created to boost SEO and provide improved, bilingual content for

visitors to lower bounce rate. We suggested and provided regular blog

posts to educate potential customers and bring in better quality leads

My role My role was to oversee the project from beginning to end. |
was hands on for multiple aspects of the project but more specifically
on the UI/UX Design and digital strategy.

SUST

— BRAND

G Credit Direct Freowlinas HoaliWoss Benefis Compary Ting

Money Made Simple™

= - 45%

Increase In
user traffic

24



( Credit Direct” [°AID ADS

’ PR S
( " Hshamdallnh A (‘ S— e ':‘ — - —

poneie - ; ; : : If you're ready to have the financial wei
Quick Application Process, Get Cash in Your H;fl_: ;ﬁ'* 'ﬂ:;f; P la libertad fram your shoubdars — raise your MAQM

Account Fast! Free Quote, BBE Accraditad A+ wf If you'ra ready to finally get some sleep
IT]S mjm Rating. Rlead Our 5-Star Reviews. Con e S— s "Oblenga Dinero de stop warrying aboulMMou'r gaing (o pay th

Farra Sencilla.” Disfrute de UN pago y un bills — raisa your.. @
1 préstamo personal que sea financiaramanta

IT’S SIM acrble. G

GET MONEY.

SOLVE PROBLEMS.

Haga Clic [Solicite Ahora] para comphetar
nuestra aphcacion en linea rapida v sancilla.
Sea Translation

GET YOUR
MONEY

56%

IN JUST A FEW DAYS. G
WELCOME M Ad Costs reduction
Excellent EBEB Rating - -E-et | APPLY NOW I WEL COME .
Help Today e B s Quick | contacT US |
Application
Ub Like () Comment L Share 1) Like () Comment £ Share :wﬂmm" o [up“‘”ﬂ”
Refresh preview - Report a problem with this preview e i 00" 53 Commants 22 Shares o: 5 Commants 2 Shares
|':'L";| Like I:I Comment o Share oY Like Oe i 2 Share

Refresh provioe + Repon o problem with this preview Rufrosh preview + Repor a problem with this prees

e Message copy missing (above image)

e Copy is lacking (e.g. “Get Money. Solve Problems.”)
¢ | acking visually compelling image

e 00 much text in body of the image

e Focus on the ideal consumer (image and copy)
e Engaging Copy Focused on Pain Points

(e.g. lift financial weight, get some sleep, stop worrying, emoji & )

e Clear Call to Action (CTA) focused on direct response, Apply Now.
e Set up A/B tests resulting in significantly higher engagement.
e Reduce Ad Costs based by 56%.

25



(5 Credit Direct’ | OGO REDESICN

‘ \/ AMERICAN

BEFORE \ g CREDIT CARD
SOLUTIONS
CREDIT DIRECT
AMERIC
CREDIT CAR

o 6 Credit Direct

26



ACCS | &2=" NEW WEBSITE

BEFORE

HAVE QUESTIONS?

LALL 1-87 7-820-2554 FUR FREE CUNSGULTATION TOLAY

Will eredit card consolidation help?

sultation Tode
& Fill out the form to find out if you qualify
& Get a FREE Consultation

& See how much you could save

Site constructed as individual landing page

SEO missing from information architecture

Native to desktop viewing

Lack of CTA Buttons for user interaction and navigation

AFTER

# Chent Login  Condnct Us  Indo Kt

‘ ome  Dur Progpam  Debt Refiel Sirategies  How [ Works  Benefils  Abowut Lis gt - Get Your Fres Evaluation Mow

Cummner Suppan (BT TIEZ0- 2957

Find Your Debt Sol

Be our trusted partner

and let us negotiate for you! : . . .
‘Spesk With & Representative Today '
7720 2964 '

Get Your Fres Evaluation Now r ’ e "
.

Debt Relief Calculator Budget Planner

Has: your debt taken on a iife of its own? H so, don' Meed to control your monthly bils? Meed to

parec! The good news & you have opiions. Saring wilh undersiand your income and expenses? Smpkily
this simple debd el calculaion Click bl To fird ool the proscess withs BUr Bee e nnd SaEy monthily
Tecrew maachs youl can save thowgh o delbt setiement budget planner. Based on & few simple entries, we
oG can guide your nexd steps’ Chck below!

Try It Today Ty i Today

How It Works

Multiple-page structure for expanded content and SEO

Navigational menu for multi-level links

Full-responsive web format for (mobile, tablet, desktop)

Implemented CTA Buttons redirecting to application and high-traffic content

27



s’ DEBT RELIEF CALCULATOR & BUDGET PLANN

1
I

€ Accs

i accs P S

E A{:CE oM Ol Prigpan  Debd Rebel Sualeghss  How 0 eeiy Betalin Absslle g St Veair Frad Evalaatbsn Fow Mﬂl‘iﬂ'lhf Bl.ldg!-i Flann!,r G ACCS_ Wormes  DurFrogram  Debi Pebel Sirpiegies  How H Works.  Berwfns Abonls o

Monthly Budget Planner | o8 LA 93 &.ﬂ n" dg 95 l Monthly Budget Planner

e

. I:____ . .- I,-"
::E:Jiiuq ot DS s il syt chobd SHUTION r 2 9 = ﬁé ﬂ ﬁ @ ” I &/)

Cradil Caid & * Hpaeve, aed on yoas npel. Fed mass 51,7000 bme P vee ! . Income sz ladizn thildren
Tiotssl TR RSTRT TT LIS - J| |,-| ] rrl'.;llnﬂl'ﬂ
AP PR ] e e aead el e ash S S S

o wrel 530 5310 1 yuar. | =
[ Fecesam | e i Fhs———
= Tk e reed whop, ok S Deid "nied fog o b eeabasbeor. "_1' :

ol ST T w b e s Corrpinlad e bewes s rumd By pepeels = 51,10
- il i b '\._\l
( - !

+50 |
/
’ .
4

et et nlief
e

Most online monthly budget planners that customers find are either incomplete or not user-friendly. ONWARD created a simple and intuitive monthly planner and
debt calculator that is powerful yet very easy to use. The app enabled users to fully understand their current financial situation and showed how ACCS would be
able to help them with their debt management. The results are emailed and downloadable as an excel file.
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®8 natera

Design
Digital Strategy
SEO
Paid and Earned Media
Development

29



88 Nnatera DRIVE LONG TERM SUSTAINED GROWTH

The challenge Natera was frustrated with the lack of aggressive growth in
their prior PPC campaign. The cost per acquisition (CPA) of several of their
campaigns was too high, and they were losing money. In addition, they had a
limited marketing focus. Natera focused on paid search and retargeting
channels. However, they ignored potentially lucrative channels like Facelbook,
and did not focus on the post ad click user experience.

The solution Once we had a good understanding of Natera’s target
audience, goals and pain points, we developed a six step plan to address
Immediate issues, scale the campaigns and drive long-term sustained
growth: a sustained 160% increase in qualified leads and a dedicated 30%
Increase In sales agents to handle the new revenue.

My role My role was to oversee and lead multiple projects over the many
years we worked with Natera. During that time we built and redesigned
multiple websites including the Corporate website, | lead our internal team
and directly contributed on UlI/UX Design of the websites and web solutions
such as the Evercord comparison tool, Iconography development, Online
Ads creative, and more. In addition, | was the technical strategist for tools
and solutions developed for Natera both internally and client facing.

160%

Increase in SR

qualified leads

A world of info

N in every drop

Harnessing the power of DNA GEO 2
Tom a single blood sample to ‘”'Pm"b‘!e.*i?’f"’-;.-‘ﬁ-,._ i
the management of reproductive’ i

health, cancer, and organ transplants.
How Signatera (RUO) Works
Craritaim-Bui® bar iadh patient

- [ Tl . T
Horizon Spectrum®™  Panorama®  Vistara  Anora®  Evercord™  Signatera
Acbvanoed CETHE Prour paanatbien Heat-geraratan xsf-girq h.'l.u'lmllr Kb them Rwearch ume
WTEETG NI WPT 1 1 (PO ool hanking ook
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. evercord  PAID ADS

NEWBORN STEM CELL BANKING
POWERED BY NATERA"

A4
N
A4

A

BEFORE AFTER

86%

® - e —— T
P e L ] x Sponsored - & Sponsored - @&
Valentine's Day is over, but we're still sharing i y Reduction in CPL  has 20+ Years of Clinical Experience Win FREE Cord Blood Banking and FREE
the love! Get $700 off cord blood and tissue — has 20+ Years of Clinical Experience cessing Cord Blood Storage!
banking from The Highest Quality Private Cord Processing Cord Blood. egister to WIN Below! Trust 20+ Years of Clinical Experience
Blood bank. Processing Cord Blood

Register to win FREE cord blood banking!

Save today:www» com/NEWLOVE _—

Y

Introduced

55%

OO 69 2 Shares
PAGES we o — -
7Y Like O comment 2> Share FREE Banking and Storage: more efficient = Banking and Storage: [ LEARN MORE ] Win $1,649 in FREE Cord Blood
$1,6489 Value! revenue stream 19 Value! Storage!
e Sepia was not within brand nor a e Copy lacked emotional appeal. e A/B testing qf adslover [ days
Facebook Ads best prac’[ice e CTA was COnfUSing or miS|eading. e KPI's determine winner
- Winning ad was used as baseline for a new version
iti e |mages lacked appealing colors. °
° COpE’ overLIJse.d transmons €.9. . E J ; P dg 4FB | e A/B test new vs winner and refined process to increase click-through rates
but”), capitalization and ran long. ngagement was good an ans e Creative elements: provided a Facebook Ad style guide and utilized color to evoke
e Image not clearly representative of commented on boy or girl. emotions
pregnancy, causing confusion e \WWomen did not sign up, CTR was

significantly lower

Prior to us working on the account, Evercord’s main issue was hitting close to $350 CPL on search ads. The average, combined (search and social) CPL in our first quarter reduced CPL to $60.86 and
subsequently to $50.57, resulting in an 86% reduction over the course of 1 year. Evercord was also reticent to spend on social ads but we demonstrated that social ads were 6.2x more efficient

at creating qualified leads than search, and even though they closed at 25% the rate of search leads, the overall social close rate was still 55% more efficient. This was a game changer and their ad
budget was allowed to scale on the social side.
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% evercora  COMPETITOR COMPARISON TOOL

NEWBORN STEM CELL BANKING
POWERED BY NATERA"

3 evercord s evercord s evercord

5“’“’"0@@@@ Steps: 1 o@@@ Steps: 1 2 e'ﬁ@

3rd
position
on Google

Select product to compare How many children are you Select banking storage plan Select up to 4 cord blood banks
expecting? to compare *

sk evercord VIACORD
18 years =] 2 = S
Q e ’ Chr VIACORD
. e, 3 583
. Gl 1 1,750
W - x
@
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Evercord was a newcomer in the Cord Blood Banking landscape and while they placed themselves as one of the top 3 leaders in the space, no online comparisons

included them. We designed and architected a solution that would enable their potential customers to compare Evercord against other offerings.
CBR Acquired Natera's Evercord™ Sept. 2019
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Logo and Brand Redesign
Web Design and Development
Paid and Earned Media
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The challenge Nephrosant was a recently funded startup focused on
developing diagnostic tools for the early detection of risk of kidney
disease. As with many early stage startups, everything needed to be
created quickly and cost effectively.

The solution Creating an effective brand toolbox with all necessary
elements to ensure the brand look and feel consistency across all
materials.

My role My role was to oversee and lead the entire project from
beginning to end. | altered the logo to make it cleaner while not fully
taking the company through a rebranding. | worked on many brand
elements including style guide, asset creation and website design.

Lofern ipsum delor sit :

amet, consectetur quis nostrud exercitation reprehenderit in voluptate
ullamco laborisnisiut velitessecl

elusmod tempor incididunt aliquip ex fuglat nulla pariatur.

Nephr@. nt Products News Company Physician Portal  Contact

Kidney Health
Defined

Our mission is to deliver new

diagnostic tools for early detection

and lifetime monitoring of kidney

health and injury. -

View Clinical Validation Paper

About NephroSant

MephroSant is the cumulation of

damage of the organ. This allows an

of disease. Thus we can tallor cur approach
and ideally reversing kidney disease in all forms. This
is the vision and mission of NephroSant,

https://nephrosant.com


https://nephrosant.com
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When we started working with Nephrosant | altered the existing logo by replacing it a cleaner and less problematic one. The font in the old logo would likely not age very well
making the logo feel outdated prematurely. The font used was of poor quality and while its imperfection had been fixed in the logo itself it rendered the font unusable in future
documents without time-consuming correction. The new font is more aligned with the round look and feel of the kidney bean logo bug and its rounded edges aligns better

with the shape of the logo bug.

Evolution

35



NephigSant. PRODUCT NAVING AND LOGO ANATOMY

Product Element Common Name and Brand Element

QSant

The present and future products logos must follow certain rules when being designed.

LapiSant.
LgaSant.

XiSant.

Rules

All names should end in “Sant” to be consistent across all product name and create a clear connection with the NephroSant Brand.

All products should own one primary color that is not part of the NephroSant color palette.

The “Sant” word should be an exact visual replication of the “Sant” in NephroSant. Color, Size, Spacing and ™ if appropriate.
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LINKEDIN ADS

. Nephrosant, Inc.
WERERT 273 followers

Promoted

Mephro5ant announced a landmark publication showing high accuracy for a urine-
based assay for the surveillance of kidney transplant patients to identify rejection.
science Translational Medicine published the study demonstrating the first evidence
of the assay in kidney transplant from Nephro5ant, a Kidney Health spinout from
UCSF, led by Dr. Minnie Sarwal. Click below to download study. #kidneyhealth

..588 more

#kidneyinjury #kidneydiagnostic #gisant
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First Needle-Free Kidney Transplant Rejection Test

| Download |

nephrosant.com

Mephrosant, Inc.
673 followers
Promoted

Hﬁ'l'll:"_a-um

“The ability to detect rejection with high sensitivity and specificity from urine has the
ability to transform the monitoring of kidney transplant patients,” said Dr. Minnie
Sarwal, UCSF nephrologist and founder of NephroSant. "Up to 20% of kidney
transplants each year are re-transplants. This underscores the need to maximize the
success of future transplants by identifying rejection risk and manage patients in a
more proactive way,” she added. Click below to download study. #kidneyhealth
..588 More

#kidneyinjury #kidneydiagnostic #qisant

Neph%,sant QiSant"
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Strong Clinical Validation of Urine-based Assay in Kidney Transplant | Download |
Surveillance

nephrosant.com




+1 (415) 694-2813 https://www.linkedin.com/in/cotillara
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